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E | I 4730726, 10:24 AM How sustainability is evolving
B E E I ®
FARM MA T SYSTEMS PASTURE

How Sustainability is Evolving
Elanco brings ranchers and industry together to spotlight solutions

June 2, 2025

5 Min Read

“How Sustainability Is Evolving”
BarkleyOKRP & Elanco Animal Health

SUBMITTED BY ELANCO ANIMAL HEALTH

Sponsored by Elanco Animal Health
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49126, 4:35 PM Parasite Testing: Why it Matters - Drovers
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DRO\/ERS

Dewng ihs sl Nptst

“Parasite Testing: Why It Matters”
BarkleyOKRP & Elanco Animal Health

Elanco US Inc, [Elanco US Inc)
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“Croplan Seed”
Brent Warren,
Gregg Hillyer,
Kurt Lawton

CROPLAN SEED
HELPS GROW ROI §

ON YOUR ACRE

CROPLAN

eflecting on 8 season of
Rtigm margins across the

Corn Belt, farmers are
seeking answers to make every
dollar count in 2026.

For Randy Mette, CROPLAN
Regional Seed Product Manager
in Effingham, Illinois, the answer
comes down to precision input
knowledge from an astute advisor.

“Intodays challenging
commodity market, it's critical to
invest in the right places.” Mette
says. "Every hybrid and variety
choice, every input, every acre
has to be managed for the best
return on investment (ROI)."

Across the Corn Belt,
CROPLAN advisors continue to
help growers do just that—turning
& mountain of field and plot data
into actionable, local insights
that drive profitability. "Local
CROPLAN seed experts work

P
N »

ANSWER PLOT RESEARCH TEAMED WITH LOCALIZED TOP GENETICS
HELPS BOOST FARMERS’ RETURN ON INVESTMENT AND PROFITS.

with individual farmers to know
their fields and agronomic goals
1o optimize a seed and input
strategy.” Mette says

Taking a blanket approach—
using the same seed, population,
fertility and fungicicles across
fields and farms—is no longer the
best recipe for spreading risk and
optimizing every acre.

“We're definitely seeing
farmers spread as much risk
8s they possibly can, maybe
through hybrid selection with
different traits and germplasm
offerings.” Mette says. "That's
where working with a CROPLAN
advisor can help match
germplasm and traits from
across the industry 1o the correct
acres with the right inputs and
in-season adjustments to drive
ROl success.”

CROPLAN SEED
ADVANTAGE

I all starts with the solid,
tested traits and germplasm that
earn their way into 8 CROPLAN
seed bag. "We work with leading
genetic and trait suppliers” Mette
says. "Our job is to select the
right experimental combinations
that bring agronomic strength
and high yield potential that fit
specific areas.”

Mette and six other CROPLAN
seed product managers from
across the LS. spend the summer
and fall walking experimental com
and soybean plots with genetic
suppliers. Winter months are
spent deciding which of these
hybrids and varieties 1o test in
Answer Plot locations.

"We test these experimentals
for one o two years across our
Answer Plot system, looking
to bring certain agronomic
benefits, certain traits thet we
need in specific geographies,”
Mette says. "Those hybrids
and varieties that survive our
strict criteria will advance into &
CROPLAN seed bag.”

ANSWER PLOT
VALUE

While yield remains king for
seed selection, more growers
want to know the backstory on
hybrid and variety responses to
their local environment and input
use to improve ROL

Replicated. independent
genetics and agronomic input
testing by CROPLAN and
WinField United in over 80
Answer Plot locations annually
has delivered valuable, localized
product backstories for more
than 20 years.

"For example, Answer Plot
research examines expetimental
and current CROPLAN corn and
soybean varieties for yield. dsesse,
fertility and soil type” Mette says.
"This helps us develop national
and local recommendations since
we understand how each hiprid
responds to different soil types,
fungicides, nitrogen levels, plant
population and yield environments.”

RESPONSE-TO
INPUT ADVANTAGE

Spending money on the right
inputs, like reducing Southern
rust that invaded corn last year,
depends on planning, guality
data and a good in-season
advisor and scout.

While it's important 1o know
hybrid disease ratings, CROPLAN
seed raises the bar by testing
hybrids for Response-to fungicices
(RTF). Over the past decade,
theyve seena 13 bushel per
acre fungicide advantage across
hybrids, with indvidual responses
ranging from 0.2 1o 38 bushels.

Nitrogen is another critical
input that can help growers
maximize ROI potential by not
leaving bushels on the table.
"We use Response-to nitrogen
(RTN]) trials 1o judge hybrids that
can increase yields if pushed.”
Mette says. "Over 14 years of
hybrid trials, our RTN averages

ADVERTORIAL

an additional 687 bushels per
acre, with a range of 40- to
130-bushel increase.”

Such RTN data not only
helps hybrid and input buying
decisions, it also provides insight
into which hybrids would benefit
most from added nitrogen when
shortfalls occur.

Response-to population (RTP)
is another critical metric that
CROPLAN tests across hybrids
for growers interested in pushing
populations or evaluating replant
scenarios. Mette says their
research across hybrids has
shown a range from a minus
1.2 bushels per acre to 8 22.5
bushels per acre increase.

“When CROPLAN and WinField
United Answer Plot research can
identify such powerful insights
by hybrid and by acre, growers
have more confidence 1o work
with acivisors and put their dollars
exactly where they'll see the
optimal ROI potential,” Mette says.

SHARED RISK,
SHARED REWARD

One of CROPLAN's innovative
tools to acvance farmer ROl is
the Advanced Acre Rx Program.
It's designed to assist growers
who might be hesitant to try a
different practice.

"For example, our advisors might
recommend adcing a nitrogen
stabilizer to a sidedress application
or adding MasterLock adjuvant to a
fungicide application,” Mette says.
“If such practices do not return
a positive ROI, we help offset the
cost. It's a way for farmers to try
new practices without taking on all
the risk™

To complement agronomic
precision, CROPLAN and WinField
United continue to offer their
popular SECURE financing.
helping farmers manage cash flow
and reinvest in the right inputs.

Since 2016, the SECURE line
of credit has offered low interest

and flexible repayment terms
that can extend beyond one crop
season. Farmers can streamline
all seed, crop protection and
fertilizer purchases, free from ties
1o a single product menufacturer,
wihile taking acvantage of early-
purchasing programs. And since
your local retailer, not bankers,
backs the program, it's designed
1o help farmers support their
operational goals.

LOOKING AHEAD

Despite commodity market
pressures, Mette remains confident
about the road atead. "Every year
isa new opportunity to start witr a
clean slate. And we bave the tools
1o relp growers improve on their
profit goals.” e says.

Seed selection is the most
critical decision a grower
makes. "Everything after that—
population, fertility, fungicide—is
about maximizing the potential
of thet seed. That's why
CROPLAN and our retail advisors
focus on the acre, not the
average,” Mette adds.

g« =]
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To learn more about seed
and program details or find
8 CROPLAN retailer, visit
CROPLAN.com
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TRENDING ARTICLES

Modern corn and soybean fungicides such as Miravis Neo excel

beyond disease control into premium plant-health benefits. 4 eyl
an cehward videe

Your operation risks being left behind if you aren’t incorporating a fungicide into your
corn and soybean management programs.

Can chickpeas grow on the
Mloon? Fungi may hold the key

A plant-health fungicide “helps with your peace of mind no matter what kind of
weather you're going to get — whether it turns out wet or dry, there’s value there,”
said Don Boehm, a grower in Northwest Ohio. “There’s never been a year when |
didn't think the fungicide paid for itself.”

ime executive
Fungicides are a vital tool to help American farmers combat foliar disease pathogens - M cattle
m

North Dakota diversion project
dials up the discord in
Missouri River Basin states

fraud case
in their corn and soybean fields. Their application — in conjunction with thoughtful

timing, environmental conditions, and fungal activity — contributes to their
effectiveness at helping plants achieve optimal grain fill

New York farmers positioned
themselves perfectly for dairy”
production boom

The cost of bypassing a fungicide is too big to ignore. Last year, disease reduced
corn yield by about 6 percent across the U.S., resulting in an estimated loss of
almost 950 million bushels. In soybeans, the loss that year was estimated at 5.4
percent, totaling 250.9 miilion bushels.

National Dairy Be
scholarships w

“Miravis Neo Fungicides:
Class is in Session”
Ryan Tipps, AGDAILY '

gricultu
nmun
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Dollar Count in 2 26 oBa

When margins matter more than ever, precisionn
strategies can maximize returns.

ADVERTISEMENT

CROP
NUTRITION
WEEK

PRESENTED BY

AGROLIGUID.
February 2-6, 2026

Get five days of data-backed crop nutrition
strategies delivered by experienced agronomists.
Learn how to improve fertilizer efficiency and make
sure the nutrients you apply are actually reaching
your crops.

SEETHE FULL AGENDA AND REGISTER AT
CropNutritionWeek.com
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“Let’s Talk Grazing
and Raising”
Corteva, John Deere

LET'S TALK
Zoetis8'¢BaderHutte'r GRAZING &
RAISING @JOHNDEERE

K/}; ACN
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upy: " " agriscience
Pioneer “Thanks A Hundred

Media Kit" Pioneer ‘Thanks a Hundred’ Media Event
Pioneer and Bader Rutter 2026 Commodity Classic

Thank you to the judges for
taking time with our entry!
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“Healthy Heifers Media Kit"
broadhead. + Boehringer Ingelheim
Cattle Health

(Premium gift tems)

™ Boehringer
broadhead. il ingelheim
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2026 Commodity Classic
Sorghum Puppy Patch “Puppy Therapy” Activation Pull up banners:

3" place

Vouchers handouts for poop bags:

BETTER

with Sorghum.

BETTER BETTER
SCOOPS j &

Visit Booth 1939 and scoop up
a complimentary poop bag
for your furry friend. While

supplies last.

“The Sorghum Puppy Patch”
Clint White
Sorghum Checkoff

on which pet food
use sorghum.

SORGHUM
CHECKOFF
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CREDENTIALS® oo and
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ELANCO

GENIUS BARN

Connect vyith an Elanco expert
during CattleCon!

Scan the QR code
to schedule an

onsite Interview

“Elanco Beef 2026 CattleCon ‘Genius Barn™ Elanco Animal Health & BarkleyOKRP
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POWERFUL

The Powerful Peanuts

PEANUTS exhibit reached an
estimated 500,000

consumers during the

10-day Georgia National
a Fair in Perry, Georgia.

Al

PROJECT PARTNERS

CEORCIA ¢ GEORGIA'S
WK RURAL ConTER it

grown

“Powerful Peanut Experience” Joy Crosby, Georgia Peanut Commission
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Concept & Rationale
Sorghum Checkoff logo reflects sorghum’s role as a reliable, versatile U.S. crop. The mark
centers on the grain itself, paired with a modern, bold design that delivers clarity and
consistency across every touchpoint.

@ SORGHUM

Logo System & Application

“Sorghum Checkoff Logo Refresh”
Clint White, Sorghum Checkoff o SaREM




Collateral Piece

MAINTAINING THE EDGE

A Quick Guide to Saturated Buffer
and Bioreactor Management

“Maintaining the Edge Quick Reference Guide”
Susan Langman
lowa Soybean Association

“ommunicators



Collateral Piece

2026 Commodity Classic
Sorghum Puppy Patch “Puppy Therapy” Activation Pull up banners:

15t place

Vouchers handouts for poop bags:

BETTER

with Sorghum.

nutrition that supports
ligestion and stool quality

SCAOPS

Visit Booth 1939 and scoop up
a complimentary poop bag
for your furry friend. While

supplies last.

BETTER BEE%ER

“The Sorghum Puppy Patch” &5 -

Clint White
Sorghum Checkoff

Get the scoop on which pet food
brands use sorghum.
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MIChlgan Crops | Livestock | Politics | Technology | From The Field

r d Farm News ==
3 P I a c e An official publication of Michigan Farm Bureau

Removing barriers: How a rural school
uses a food club to combat food
insecurity, teach life skills

Mitch Galloway, Farm News Media; Video by Drew Williams, Farm News
Media

May 9, 2025

== Removing Barriers - How a rural school uses a food club to combat food insecurity, t

™% Michigan Farm Bureau

“Removing Barriers: rural school food club”
Mitch Galloway
Michigan Farm Bureau
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Feature Article

Purple Wave Auctioning Restored 1968 John Deere 4020 Tractor For Local FFA
Chapter Alva, Okla.

Purple Wave Auction is auctioning a restored 1968 John Deere 4020 tractor, with 100% of the buyer's premium going to the Alva FFA Chapter in Okla.

Students put in 2500 hours to restore the unusable tractor, learning hands-on skills along the way. Bidding ends on April 15, 2026 on
purplewave.com.

MARCH 30, 2026 - MIDWEST EDITION
PURPLE WAVE AUCTION

Read more about...

Oklahoma

Purple Wave, Inc. | restoration

Stay Ahead of the Marl
Get weekly equipment news, a

insights — trusted by thousand

Enter your email

“FFA Article” Bridget Hess, Purple Wave Auction

CN
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Milking Parlor Optimization
broadhead. + VAS

A great parlor is defined by flow - not just milk, but people and cows moving together in harmony, like a dance. Image
courtesy of VAS.

Milk in motion: Mastering the tempo of parlor
performance

Craig Walter and David Reid July 14, 2025
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“Michigan maple syrup industry”
Mitch Galloway
Michigan Farm Bureau

News Article

o ®
MIChlgan Crops | Livestock | Politics | Technology | From The Field

Farm Newso=—=—

An official publication of Michigan Farm Bureau

Michigan maple syrup industry mangled
by March storm: ‘We do need assistance’

Mitch Galloway, Farm News Media; Video by lan Kast, Farm News Media

April 17,2025
Michigan maple syrup industry mangled by March storm: ‘We do need assistance’

T Michigan Farm Bureau
o

ﬁiﬁk-

y
Watch on @ Youlube
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Beef Update

It Pays to Be Proactive: What You Can Do Now to Protect Against New World

Screwworm Threat

“It Pays to Be Proactive: What You Can Do Now to Protect Against New World Screwworm Threat”
Lori Maude, Michaela Walsh, Cassidy Cage & Jessica Jennings, Bader Rutter

oooooooooooo
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News Article

Revenue—More Than Milk for the Modern Dairy

15t place

“Revenue—More Than Milk for the Dairy”
Elanco Animal Health & BarkleyOKRP
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Print News Release

Nebraska Sorghum launches delivery map
to support growers

“Nebraska Sorghum launches delivery map”
Jesse Harding Campbell, Marsh Wren Creative



Print News Release

an p|ace - Fuwrestone w

“Firestone Ag Field Clinic News Article”
broadhead. + Firestone Ag

Click to download high-resolution images

Small tool, big gains: What a tire gauge can tell you about farm

efficiency
Insights from the Firestone Ag Farm Fuel Savings Clinic



Print News Release

t
18 place »  EarthOptics Publishes 2025 Predictive Ag Report,
15 Helping Farmers Quantify Yield Risks and
Optimize Planning

“EarthOptics 2025

Predictive Ag Report” ‘
ot 0p 8 Ex Ot %‘ EARTHOPTICS

A
A3, ACN
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Strauss: It’s the “Tool You Wear”
Audio from STRAUSS
Audio with STRAUSS Brand Activation Manager Nadji Barletta

Suggested lead: Farmers and ranchers may be hearing about a line of rugged but comfortable
workwear for the first time this harvest season. Nadja (nadia) Barletta, Brand Activation
Manager for Strauss, tells us what sets the brand apart...tape

“Strauss: It's the "Tool You Wear'” Mod Op & Strauss




Audio News Release
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NEWs SERVICE

Usage Report

g ¢ . March 19, 2026
-’RHOSPHOLUTIONS SAVE ON INPUT COSTS BY REPLACING MAP AND DAP FERTILIZER

‘. Audio provided as a service to farm broadcasters by Phospholutions
Audio with Byron Bredael (bray-DELL), head of product with Phospholutions

Suggested Lead: RhizoSorb is a new granular phosphate on the market that is a direct replacement for MAP or DAP
fertilizers. Byron Bredael (bray-DELL), the head of product for Phospholutions, said it's a more efficient source of

phosphate...tape

“Save on Input Costs by Replacing MAP and DAP Fertilizer" Mod Op & Phospholutions

B

Agricultural
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/\ Poulvac*®
@procerta' | -
Early defense parameot
in IBD protection |

Analyzing how replication speed and early onset of immunity contribute
to building a robust immune response

“Early defense paramount in IBD protection” Zoetis Global Poultry

Communicators
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“Unlimited Opportunities:
ylopls 2026 Market Snapshot”
MARKET U.S. Soybean Export Council
SNAPSHOTS




Technical Writing

decisions

For more than 30 years,
MFA'’s precision program has
focused on smarter farming

Story by Allison Jenkins

ong before Mark Siebert began using precision
agriculture on his row-crop operation in Scott County, Mo., he
was already farming by its principles. He knew which parts of
his fields consistently yielded the best, which spots struggled - u - 14
every year and which areas always seemed to create problems. " Decades Of data a nd d eC I S I OnS

What he didn't have was a way to capture that knowledge—

acre by acre—in a form that could reliably guide management These Northeast Missouri farmers are among the many who have worked AI I i SO n J e n ki n S ’ M FA I n CO rpo rated

decisions. So, when MFA Agri Services in Chaffee became one with MFA Precision Agronomy Specialist Ken Harvey, standing, throughout

of the first retailers to offer grid soil sampling and variable-rate his 45-year MFA career. All of these growers were among the early adopters

fertilizer applications in the mid-1990s, Siebert didn't hesitate of precision technology, encouraged and supported by Harvey and other

to try it. MFA team membersin theregion. From left are Cole and David McCutchan,
At the time, quoted in the June/July 1996 issue of Today’s Harvey, Jay Cameron, and Ralph and Mark Plenge.

Farmer, he said the reason was simple: “This way, we can spend
our money where it does the most good.”

\
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NEBRASKA
SORGHUM

2026 Nebraska Sorghum Symposium Script
March 12, 2026

Raising Nebraska, Grand Island, Nebraska
[All times listed are in Central.]

“Nebraska Sorghum Symposium — Update / Close”
Jesse Harding Campbell, Marsh Wren Creative

Communicators
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SOLUTIONS FROM THE LAND
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o,ic,es of Florid,FarmerS: “Voices of Florida Farmers:
Sullding a Circular Bloeconomy  pyjiling a Circular Bioeconomy”

Y Courtney Leeper Girgis
—_— SOLUTIONS
202 FROM THE LAND
)> ACN
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2025 Angus Foundation Impact Report”
Molly Biggs,
American Angus Association




Writing for Special Projects

SOLUTIONS FROM THE LAND

2" place

Voices of Florida Farmers:

Building a Circular E

Bioeconomy Voices of Florida Farmers

Courtney Leeper Girgis

Xi for Solutions from the Land
2026 EROH}JHQCL)AN% TJ/}:)\; AAQN
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2025
ANNUAL
REPORT

“Strengthening Connections: USSEC 2025 Annual Report”
Erin Worrell, U.S. Soybean Export Council
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Publication: Print or
Electronic For Profit

3 place -,B’”ElterBean

“The Better Bean”
Successful Farming
Custom Solutions

battled in the past,
so | plant the best "%
soybeans with
the best disease
packages.”

NN,

Kevin Watkins, Trust is Earned Through
‘A Set-Apart Soybean," Local Breeding and
PAGE 6 Rigorous Testing PAGE 10



Publication: Print or
Electronic For Profit
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“2025 Research Insights Report”
Susan Langman, Bethany Baratta, Kriss Nelson
lowa Soybean Association

RESEARCH CENTER FOR
FARMING INNOVATION

o
A0, ACN
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=

?\// Network 0"




Publication: Print or
Electronic For Profit
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“Dairy lllustrated 2026 Edition”

GEA Farm Technologies

DAIRY
ILLUSTRATED

A GEA DAIRY FARMING PUBLICATION 2026 EDITION

DOUBLING
DOWN

ON SMART MILKING

Twin rotaries with advanced technology raise the bar
on cow care, operator comfort and future growth.

Al DETECTION PUTS LAMENESS IN FOCUS
START YOUR ROTARY PARLOR RIGHT
MONITORING SYSTEMS + SORT GATES

Engineering
for a betle(

)}. ACN
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Publication: Print or
Electronic Not-for-Profit
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... bringing cardiology into practic

THE BEAT

WINTER 2025

“CEG December Newsletter”
Mod Op & Cardiac Education Group
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Electronic Not-for-Profit
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| SWeet
Success

Milton Hershey FFA Members Carry
on Traditions and Grow Their Own

Nati
National. | & Grab New Gear
Must-Sees ShopFFA Look Book Inside!

“FFA New Horizons, Fall/Winter 2025
& Spring/Summer 2026"

Justin Davey

Successful Farming Custom Solutions
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“About U.S. Soybean Export Council Video”
Erin Worrell, U.S. Soybean Export Council



Marketmg Video
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RC Car Racing Down the Corn Rows: See Storen's Clear Results

“RC Car Racing Down the Corn Rows”
AGDAILY with G&S Business Communications
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Poultry’s more than 4 |15t Df catistics

“People Behind Poultry
—e Introduction Video”
00 Zoetis U.S. Poultry /

The People Behind Poultry Bader Rutter
el Ls @ owe 4ak Qo

ommunicators
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CROP
NUTRITION
WEEK /1

PRESENTED BY

AGROLIGUID.

“AgroLiquid Crop Nutrition Week 2026" Signal Theory and AgroLiquid
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G Bar C Ranch - Land Stewardship Award Comments Q a

8 months ago

Newest v (@

J © 0 & R B, Transcript

“Noble Land Stewardship Award” Spencer Scanlan, Noble Research Institute



Video Production

Strengthening Family and Community with Regenerative Ranching

/. Noble Research Institute .
M 69.4K subscribers Subsciibe 6 35 q; » Share 4 Ask m Save

“Strengthening Family and Community with Regenerative Ranching”
Spencer Scanlan, Noble Research Institute 723, ACN
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Podcasts

3 place

American Dairymen

New World Screw Worm - Cattlemen and Veterinarians

“New World Screwworm” BarkleyOKRP & Elanco Animal Health

Communicators
NNNNNNN
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\agnetwork.com

TQEFMHP'“LM OSM"?O&GSTERN

Rebuilding the Cowherd with Health in Mind

Western Ag Network .
6.93K subscribers Subpcribe & e q » == * R m S o

“LaneCast: Rebuilding the Cowherd” Bader Rutter and Zoetis Precision Animal Health

|/ pal Agricultural

Communicators
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Podcasts

Podcast Episode

18t P lace Fromlab tolabel: The decade-long
journey of animal health products
B ONE Health Live

Aug 28,2025 « 16 min 16 sec

(> WS

Episode Description

Have you ever wondered why it takes so long to bring a new animal health product to
market? Dr. Ron Tessman, Beef Cattle Technical Consultant with Elanco Animal Health, pulls
back the curtain on the extensive research and development process that ensures the

medications your livestock receive are both safe and effective.
<

“The Importance of R&D" BarkleyOKRP & Elanco Animal Health
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3 rd p I a Ce Home / Poultry / Poultry Health Today

Poultry Health Today

Welcome to your source for essential
information on flock health management
and hatchery process controls, plus gain

insights, tips and resources from industry
experts.

Explore Categories

Infectious Bursal Disease Respiratory Health Salmonella Training & Best Practices Hatchery Success Industry Support

“Poultry Health Today Blog” Zoetis U.S. Poultry Health Today Blog



Websites

BE  UNITED STATES Vv ©Q JOHNSTON, IOWA (50131) v Product Finder ContactUs  TruChoice Login

Resources TruChoice

Q

2 nd | /@ gr_sockgc! E VAN Products & Solutions Labels & SDS Who We Are News & Blogs
place =

Home / Inputs and Insights

Crop protection tips, product

Inputs & Insights solutions and industry insights to

help ag retailers serve their
customers.

“Corteva Agriscience: Inputs & Insights” Bader Rutter / Corteva Agriscience P hon
o

g Ag rLLlItu \

-.,_/ Co ﬂmt n
WOl



Websites

BECOME A MEMBER SOURCE U.S. SOY MEDIA CENTER SEARCH

About USSEC Vv Why Choose U.S. Soy Vv Buyer Tools Vv Market Insights

Setting the Table to
Nourish the World

“U.S. Soybean Export Council Website” Erin Worrell, U.S. Soybean Export Council
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Webinars

WINTER

SOY SERIES

Kevin Roepke
U.S. Soybean Export Council

“Winter Soy Series - Kevin Roepke” Devin Benish, lowa Soybean Association

|/ pal Agricultural
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Social Media

nobleresearchinstitute

@
3 rd | a c e StewardShl nobleresearchinstitute May is National Beef Month! Here are
some facts you can use to beaf up your cattle knowledge.

By Noble Research Institute and Certified Angus Beef

£ Beet Is the #1 food source for proteln, vitamin B12 and
zinc.

™ Cattle's stomachs have four compartments full of microbes

t help them digest forage.
U.S. farmers and ranchers produce 18% of the world's
beef with only 8% of the world's cattle.

& The cattle industry has reduced water use by 29% since
1993.

. Very little of the animal is wasted. Anything not processed
into beef can be salvaged as a by-product, allowing about
99% of the animal to be used. By-products of cattle
contribute to the production of leather, medicine, chewing
gum, plastics, makeup, paint, candy and more!

If you love all things beef and want to learn how to steward the
ranch better, take our free Land Stewardship course!
Comment "BEEF" for more information. This course is made
possible by a partnership with Certified Angus Beef.

49w

texas_grazinglands Thank you for sharing ¢ 4
1like Reply

Q9 v

716 Liked by katie_bell___ and 79 others

@ Add a comment...

“Beef Facts” Emily Grant, Noble Research Institute



Social Media

2" place

Halverson b4
Spotify: https://hubs l/Q049VPQRO

Apple Music: https://hubs li/Q049VBIMO
ISA Website: https://hubs./Q049VHMbO

Funded by the soybean checkoff.

@ 1owa Soybean Association @

That's a wrap on Farm Forward.
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1 st place COD Nurturing ties Poultry producers,

feed millers,
crushers

Sustainable U.S. Soy
2 production in action

®) Dawn Scheier Farm
Jason Penke Farm
Jerry Schmitz Farm
Drew Peters Farm

IS 1 80,

' A
IS 28 <

0:06

“U.S. Soybean Export Council LinkedIn” Erin Worrell, U.S. Soybean Export Council
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§// Network Diane Barry
Cassidy Cage
Ashtyn Carr
Clay Eldridge
Nicole Erceg
Emily Grant
Gil Gullickson
Bridget Hess
Gregg Hillyer
Kristina Hopkins
Jessica Jennings
Terry Johnston
Rob Lagerstrom

Level One

Beth Lutter

Lisa Lynd

Dan Miller

Melissa Polley
Dale Ratliff

Joel Reichenberger
Kaleigh Reller
Jordan Reynolds
Tim Sullivan

Laura Temple
Roberto Vargas
Michaela Walsh
Brent Warren
Jacqueline Wisinski
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Jesse Harding Campbell
Grace Knepp
Emily Kummertfeld
Kurt Lawton
Spencer Scanlan

1 Two
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Lori Maude

Matt Strelecki

1 Three
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Devin Benish

Jennifer Nigro

1 Four
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Mitch Galloway
Julianna Langemeler

Courtney Leeper Girgis
Doreen Muzzie

Ryan Tipps
Erin Worrell
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Communicator of Merit

Leigh Ann Cleaver
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Erin Worrell
U.S. Soybean Export
Council
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Adam Durfree
Amy Bradford
Doug Monson
Gardner Hatch
Hayley Eberle
Jon Fessler
Lisa Moorhouse

Thank You to
Our Judges

Priscilla Mau
Rick Purnell
Ron Smith
Sherry Newel|
Tracy Courage
Whitney Baxter
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\ égricultu.ralt
S Z e

. P ;
AgriMarketing FARMER
o DTN

1HOARDS

TIAIRYMAN

—gFarmProgress
SOUTHEASTERN P _
PEANUT FARMER & SuccessfulFarming
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2026
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Winners
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