
 

 

 

 

AAEA STRATEGIC PLAN REVIEW  

AAEA IN 2016: 

 Aging leaders 

 Student members 

 Flat revenue 

 In transition in an industry in transition 

o (in down cycle) 

 Diverse audience 

 More diverse (non traditional) media 

o tools 

 More diverse membership 

 Active corps of volunteers 

 274 active members, 86 affiliate members 

 $213,200 revenue 

 Member Programs Include:  

o AMS/IFAJ --Professional development 

o ByLine --Website 

o Webinars 

o Regionals 

o PIF Internships/Stipends 

o Awards Contests 

 

FROM 2015/2016 MEMBER SURVEY DATA 

 

 

 

 

 

 

 

 4 in 10 AAEA members could retire in the next 6-10 

years 

 Top member benefits:  

o Networking 

o Professional development 

o Awards program 

o Ag Media Summit 

 Freelancers represent majority of Boomer members 

 Millennials twice as likely to spend time on digital 

writing & social media 

 Women represent 52% of all members, and 75% of 

millennial members 

 

WHERE WE WANT TO BE IN 2020:  

a. 500+ membership of diverse ag media 

professionals 

b. Provide strong professional development 

for members 

c. Recognized as a leader in engagement and 

recognition of excellence 

d. Financially and organizationally sound 

e. Celebrate 100th anniversary with a big 

splash 

 



HOW WE GET THERE: 

 

 


